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Study on the Effectiveness of Rating Systems in Ride-Hailing Applications
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Abstract

This study aims to analyze the effectiveness of the
rating systems in ride-hailing applications by examining the
rating data and behavior patterns of application users. The goal
is to provide recommendations for improving the system's

efficiency.

The collected data will be imported into Excel for

data cleaning to ensure it is error-free. This process includes

data transformation to facilitate subsequent analysis. The
cleaned data will then be analyzed using R-studio to illustrate

the relationships between various factors.

The research results indicated that the first model
has the following factors affecting the giving or not giving of
scores: age, income level, occupation, service quality,
transaction time, and empathy. As for the second model, the
factors affecting giving scores more than feelings and equal to
feelings are: income level, traveling during non-peak and peak
times, frequency of user ratings for drivers, service quality,
Convenience of evaluation, transaction time, and empathy.
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